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GENERAL TRENDS IN THE DEVELOPMENT OF THE TOURISM SECTOR
IN UKRAINE BEFORE AND AFTER COVID 19

The article deals with the development of the tourism sector in Ukraine. According to the 2026 Strategy for the Development
of Tourism and Resorts in Ukraine is determined that the sphere of tourism is associated with the activities of more than 50 in-
dustries, and its development diversification of the national economy, preservation and development of cultural potential. Tour-
ism flown into Ukraine is estimated by the World Economic Forum. They estimated the total income from tourism in Ukraine in
2019 at 1.3 billion US dollars. Tourist flows in Ukraine is also observed by statistics of Ukraine. Analysis of statistics shows a
significant increase in sales in summer and a decrease in sales in the off-season and winter. Tourism market in Ukraine during
COVID-19 is researched, too. According to the State Statistics Service, value of sales by travel agencies in the second quarter of
2020 decreased by 95.8% from the recovery to the second quarter of 2019 and hotel services decreased by 84.1%.
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3ATAJIBHI TEHAEHIIII PO3BUTKY TYPUCTUYHOTO CEKTOPY B YKPATHI
A0 I IICJIA COVID-19

Cmamms npucesiuena po3eumky mypucmuuno2o cexmopy ¢ Ykpaini. Ananizoeano mypucmuyny cepy Yrpainu npoms-
2om ocmanHix 20 pokis, 6I0N0GIOHO YbOMY, MAA MEHOEHYII 00 CKOPOUeHHS. VKpaina Hanexcums 00 mux KpaiH, wo marons
SHAUHUL, ane Hepeanizosanull mypucmudnull nomenyian. Bionogiono, micye Yxpainu 6 petimuney C8imo6oco eKOHOMIYHO20
dopymy Travel& TourismCompetitivenessindex ocmanni 20 poxie konusanocs 6 mescax 76 — 88 cepeo 140 kpain ceimy. Ty-
pucmuyni nomoku Yxpainu 2019 poyi oyinerno 6 1,6 mapo. oon. CLIA (8 2013 poyi — 4,1 mapo. oon. CLLA) 32iono oanux
ceimosoi mypucmuunoi opeanizayii UNWTO. Ceimosuil eKOHOMIUHUL (OpYyM OYIHUSE 3a2albHUll 00XI0 60 Mypucmudnoi Oi-
anvrocmi 6 Yipaini ¢ 2019 poyi ¢ 1,3 mapo. oon. CLIA. Jlocrioscero, wo Ha iHo3emHi nomoku 6 YKpaini npunadae nuue
18 % i 36epicnaca menoenyis ougpepenyiayii cmpykmypu 8 i3no2o mypucmuunozo nomoky. Ilopisusano 3 2018 poxom, Yxpa-
ina cmana 6inbuw npuBAbIUBOIO 01 2POMAOAH €BPONEUCHKUX KpaiH, 30kpema Himeuuunu, Jlixmenwmetiny, Berukoopumanii,
Jlumeu, Jlamsii ma [llseyii. IlokasHux énas cmocosHo 8’30y 6 Ykpainy epomadsm, ski npamyeanu 3 Binopyci, Yeopuunu,
Cnosauuunu, Kazaxcmany, Hioepranoie, Icnanii ma Banenadew. Y cmammi 6U3HA4eHO HACMYNHI Ce2MeHmu mypucmuiHo20
PUHKY 8 KpaiHi, MAKi AK MICoKUll Mypusm, eKoN02iuHull (3e1enutl); emuivHull, CitbCbKull, KyIbmypHO-Ni3HABANbHUL, NOOIEBULL,
MEOUUHUIL, NIKYB8ATbHO-0300P0GHULL; 2ACMPOHOMIYHULL, PENieiliHULl, 2IPCbKULL, CNOPMUBHULL, 6E10CUNEOHULL; NPULOOHUYLKUL A
aKMUGHUL, HAYKOBUL Ma OCEIMHI,; KPYi3HUL Ma AXMOosull, wonine ma po3eadcanvhuti mypusm. Ilpome 6 36imax Ceimogoi my-
pucmuunoi opeanizayii ma €eponeticokoi Komicii Yxpaina ni 6 00HOMYy 3 3a3HaUeHUX ceemenmie He 6x00ums Hasims 00 TOII 50
Kpain ceimy. Llle 00HUM c8i0UeHHAM HepO38UHYMOL 6 YKpaini mypucmuuHol inghpacmpyknypu, 0coonuso iHgpacmpykmypu, wo
npUCMOoco8ana 00 KIiMaAmuiHux ymMoe Kpainu, UCHyname NOKA3HUKY Ce30HHOCMI HA GIMYUSHAHOMY MYPUCHUYHOMY PUHKY.
AHaniz cmamucmuyHux OaHUX ROKA3YE 3HAYHULL 3PICM NPoOadc 8 IiMHitl nepiod i CKOPOUEHHSL NPOOANC 8 NEPIOOU MINCCE30HHS
ma 3umosuii nepioo. Ananizoeano mypucmudHux nomoxie Ykpainu 3a 2019 pix 6 pezionanvHomy po3pisi (aHanizysanucs auuie
SHYMPIWHI NOMOKU 3a OaHuMU [leparcashoi cyxcou cmamucmuxu) ma euoineno yomupu peeionu na saxi npunaoae 80,2 % my-
pucmuynux nomoxie Yxpainu. Enioemis COVID-19 mana 3Haunuil 6naue Ha mypucmuyry 2auy3s Ypainu, 8ionogiono, oocse
npodaxc mypucmuyHumu azenmemeamu 6 11 keapmani 2020 poxy ckopomuecs na 95,8 % no sionowennio oo Il keapmany 2019
POKY, eomenbHi nociyau ckopomunucs na 84,1 %.

Knrouogi cnosa: mypusm, punox, mypucmuyni NOMOKU, 6HYMPIUHI mypucmu, 306HIWHI Mypucmu, pecioH.

Formulation of the problem. The active inclusion of Analysis of recent research and publication. The
the tourism sector in the national economy and economic  researching of tourism of Ukraine devoted to the works
circulation requires in-depth study of the scientific basis  of domestic and foreign scientists: O. Hulych, P. Zhuk,
for balanced practical steps on its effective use. V. Kravtsiv, Z. Gerasimchuk, L. Cherchyk, V. Matsola,
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O. Kifyak. They proved the importance of tourism in the
economy at the national, sectoral and regional levels, the cre-
ation of attractive and favorable conditions for investment
in this area. At the same time, methodological approaches
are insufficiently developed and the evaluation of the tourist
sphere from the point of view of investments is analyzed.
Practical undisclosed issues of investment evaluation of rec-
reational and tourist sphere of the region and practical undis-
closed issues of tourism before and after COVID-19 led to
the choice of the topic of the article.

The purpose of the article is to assess the tourist mar-
ket in Ukraine before and after COVID 19.

Presenting main materials. According to the World
Tourism Organization [7], the contribution of tourism to
the world’s GDP is 10 percent. Every tenth worker in the
world economy (about 330 million people) works in tour-
ism and travel. Thus, tourism is one of the priority areas
in the world economy, which leads to the development of
individual industries and socio-economic development of
entire countries. In some countries, the tourism industry
forms most of the national wealth of the state.

Every government of Ukraine has identified tourism
as a priority area of the economy and implemented tour-
ism development programs in Ukraine. According to the
2026 Strategy for the Development of Tourism and Resorts
in Ukraine [5] (Order of the Cabinet of Ministers of March
16, 2017 Ne 168) is determined that the sphere of tourism
is associated with the activities of more than 50 industries,
and its development diversification of the national econ-
omy, preservation and development of cultural potential,
preservation of ecologically safe natural environment, and
also raises the level of innovation of the national economy,
promotes harmonization of relations between different
countries and peoples. In addition, tourism is one of the
means of implementing foreign policy.

However, despite the attention of the tourism authori-
ties, there has been a downward trend over the last 20 years.
The share of tourism in gross domestic product of countries
is only 1.4% and the number of employed is 1.3% of the
total number of people working in the economy. Exports of
tourist services declined from 4.71 billion UAH in 2010 to
2.47 billion UAH in 2019. Ukraine, which has all the con-
ditions for the development of tourism and travel, lags far
behind neighboring countries for the development of tour-
ist infrastructure and quality of tourist services.

Thus, Ukraine belongs to those countries, which have
significant but unrealized tourism potential. Travel &
Tourism Competitiveness Index [6] has ranged from 76 to
88 among 140 countries for the last 20 years.

Table 1
Dynamics of the Travel & Tourism Competitiveness
Index for Ukraine

2009 | 2011 2013 | 2015* | 2017 | 2019
Place 77 85 76 - 88 78
Rank 4,0 3,8 4,0 - 3,5 3,7

Source: The Travel & Tourism Competitiveness Report
(https://www.weforum.org/), rank
* Note: in 2015, Ukraine’s rating was not determined

The analysis of the tourism market is complicated by
statistics from various sources, due to, on the one hand,
different methodological bases of accounting, on the other
hand, a significant shadow turnover in the industry. It is

88

impossible to accurately determine the capacity of the mar-
ket for tourist flows today.

The State Agency of Ukraine for Tourism and Resorts,
which coordinated state policy in the field of tourism,
was abolished in 2015, and Ministry of Economic Deve-
lopment was entrusted with managing state policy, but in
2020 these functions were transferred to Ministry of Cul-
ture of Ukraine. Today, statistics on the development of
tourism in Ukraine often contain significant contradictions
and differences. According to the Department of Tourism
of the State Statistics Service (http://ukrstat.gov.ua) sales
in the tourism market in 2019 amounted to 32.7 billion
UAH ($ 1.3 billion).

At the same time, the Department of Service Statistics
estimates sales in the field of travel agencies in 2019 at
14.9 billion UAH ($ 0.6 billion), and the market capacity of
all areas engaged in servicing tourist flows (travel agencies,
organization of accommodation and catering, entertainment
and recreation) at 96.3 billion UAH ($ 2.7 billion).

The World Tourism Organization estimated Ukraine’s
tourist flows in 2013 at 4.1 billion US dollars and in 2019 at
1.6 billion US dollars. The World Economic Forum esti-
mated the total income from tourism in Ukraine in 2019 at
1.3 billion US dollars. According to USAID experts, the
foreign tourist stays in Ukraine for 4 days and spends about
600 US dollars during this time It corresponds to about
8.5 billion US dollars of revenues from tourism activities
(14.2 million tourists * $ 600).

The similar situation is observed with statistics on
tourist flows in Ukraine. According to the State Statis-
tics Service, 607.2 thousand tourists were served in 2019.
According to the Ministry of Economic Development,
13.6 million foreign tourists visited Ukraine in 2019 and
525.3 thousand people made a domestic trip.

According to the World Tourism Organization,
14.2 million foreign tourists visited Ukraine. Taking into
account that the World Tourism Organization provides that
a foreign flow in Ukraine accounts only for 18%, the total
tourist flow in the country should be 78.9 million people
(although such a number of trips around the country can be
considered unlikely).

The recorded decrease in the inflow of tourists to
Ukraine is mainly due to a decrease in flows from the Rus-
sian Federation (by 7%) and a decrease in border exchange.
At the same time, there is a tendency to differentiate the
structure of the incoming tourist flow. Compared to 2018,
Ukraine has become more attractive to citizens of Euro-
pean countries, including Germany (increase in tourist
flow by 14%), Liechtenstein (12%), Great Britain (11%),
Lithuania (24%), Latvia and Sweden (13%), Luxembourg
(20%), Austria (27%). In addition, for Armenians (8%),
Uzbeks (12%), Danes (almost 2 times), Estonians (6%),
Portuguese (14%), Belgians (27%), and for citizens who
traveled from Finland (11%), Croatia (16%), Cyprus (15%)
and the Philippines (11%). The indicator fell in relation to
the entry into Ukraine of citizens traveling from Belarus
(13%), Hungary (10%), Slovakia (14%), Kazakhstan, the
Netherlands (9%), Spain (13%) and Bangladesh (21%).

According to the 2026 Strategy for the Development of
Tourism and Resorts in Ukraine, the following segments of
the tourist market in the country are distinguished: urban
tourism; Chernobyl tourism; ecological tourism(green
tourism); ethnic tourism; rural tourism; cultural and sight-
seeing tourism; event tourism; medical tourism, treatment
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Figure 1. Dynamics of Tourist Flows in Ukraine
Source: State Statistics Service of Ukraine (SSSU) (http://ukrstat.gov.ua), people

and health tourism; resort tourism; gastronomic tourism;
hiking, cycling, skiing and sport tourism; religious tourism;
business, work tourism; industry tourism; adventurous and
active tourism; scientific and educational tourism; cruise
and yacht tourism; shopping and entertainment tourism.

However, in the reports of the World Tourism Organ-
ization [7], the European Commission [2] Ukraine isn’t
even in the TOP 50 countries in any of these segments.
Totally, 70.3% of foreign tourists and 56.3% of domes-
tic tourists travel around the country for recreation
and entertainment; 19.4% of foreign tourists come to
Ukraine to attend certain events (specialized tourism).
At the same time, 33.5% of domestic tourists travel for
business purposes.

The indicators of seasonality in the domestic tourist
market are another evidence of the underdeveloped tour-
ist infrastructure in Ukraine, especially the infrastructure

adapted to the country’s climatic conditions. Analysis of
statistics shows a significant increase in sales in summer
and a decrease in sales in the off-season and winter.

Nowadays we can identify the following segments of
the tourism market.

Urban tourism. According to the World Tourism
Organization, urban tourism is actively developing in the
world. Almost all regional centers of Ukraine have strategies
for tourism development which provide for the development
of the city as a tourist brand. However, the cities of Kyiv,
Lviv, Odesa, Ivano-Frankivsk and Kamyanets-Podilskyi are
popular in tourist routes today. According to the 2019 City
Travel & Tourism Impact Report on the global development
of urban tourism, Ukraine remains at the level of Central
African countries. There are no official statistics on urban
tourism in Ukraine, but a generalized analysis of various
independent sources allows us to estimate the market capac-

Table 2
Dynamics of the Structure of External Tourist flows in Ukraine
2011 2015 2016 2017 2018 2019
business, work 3781 2209 2361 4760 8 066 5324
leisure, recreation 82 280 9 968 26 357 30 394 61011 61 027
treatment tourism 15762 2 836 6309 3618 4755 2812
sport tourism 6031 0 3 225 235 194
specialized tourism 551 81 0 258 283 16 874
other 3736 65 41 350 1595 609
Source: State Statistics Service of Ukraine (SSSU) (http://ukrstat.gov.ua), people
Table 3
Dynamics of the Structure of Domestic Tourist Flows in Ukraine
2011 2015 2016 2017 2018 2019
business, work 67 763 111 820 104 221 133 199 132 839 174 069
leisure, recreation 333016 202 920 254 151 271735 260 021 293 043
treatment tourism 54 358 32335 87972 66 098 59933 44 862
sport tourism 35135 1801 2721 1215 1435 2 453
specialized tourism 1994 79 365 290 127 2670
other 5284 8072 4131 4430 2 444 3294

Source: State Statistics Service of Ukraine (SSSU) (http://ukrstat.gov.ua), people
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ity of 8-9 million tourists a year, of which about half falls on
the city of Kiev. It should be noted that all cities leading the
urban tourism market have significant potential for cultural
and historical heritage, which suggests that urban tourism is
closely linked to the cultural segment, or is part of it.

Chernobil tourism. The site of humanity’s worst
nuclear disaster is becoming extremely popular year after
year. According to the operators serving this tourist flow,
the number of visits to the exclusion zone has increased
from 10 thousand people in 2015 to 75 thousand in 2019.
Foreign tourists accounted for about half of all visits.

Medical tourism. In the segment of medical tourism
there are two components: travel for medical procedures
and rehabilitation in the specialized institutions (sanatori-
ums, boarding houses and recreation centers).

In the leading countries with a high level of medicine,
the income from inbound health and medical tourism is
measured in hundreds of millions of dollars annually and
makes a significant contribution to the country’s budget.
In recent years, medical tourism, including both treatment
and diagnosis and rehabilitation, accounts for about 2% of
world’s GDP. According to the analytical findings of the
International Medical Travel Journal [3], medical tourism
is becoming one of the fastest growing industries. The
biggest profits are expected in medical tourism, focused
on the provision of services for cosmetic surgery, cancer
treatment, reproductive medicine and dental treatment.
According to the Deloitte Center for Health Solutions [1],
the economies of countries with low prices for medical ser-
vices will earn more than 2 billion US dollars from this
type of activity.

The main areas of inbound medical tourism in Ukraine
are the provision of medical services in the following
medical specialties: reproductive medicine; dentistry;
ophthalmology; cardiology; aesthetic medicine and cos-
metology; plastic surgery; sanatorium treatment; cell
engineering. According to the State Statistics Service of
Ukraine, Ukraine was visited for the treatment of about
3 thousand foreign tourists in 2019. According to a special-
ized medical portal [1] about 50 thousand medical tourists
were in Ukraine last year. More than 50 medical institu-
tions accept foreign patients, most often working through
international providers, intermediary companies, which for
a small percentage look for the patient’s clinic abroad, tak-
ing into account his needs.

The second direction of medical tourism is treatment in
sanatoriums of Ukraine. According to the State Statistics
Service, there are 2,500 health facilities in Ukraine, mostly
located in coastal regions. Thus, Odesa, Mykolaiv, Kher-
son and Zaporizhia oblasts account for 43.8% of health
facilities in Ukraine. Every year in Ukraine about 2 mil-
lion people have sanatorium treatment, of which 6.3% are
foreigners. The market leader is Lviv oblast, which ranks
sixth in Ukraine in the number of institutions and occu-
pies 16.1% in the number of healthy citizens (more than
300 thousand people).

The analysis of tours of companies, the program of
which includes visits to the centers of thermal waters of
Zakarpatia, shows that the thermal pools of Berehovo
(health complex “Zhayvoronok™), Velyatyno (tourist
complex “Tepli Vody”), Koson (health and recreational
complex “Termalni Vody”), Kosyno (medical and health
complex “Eko-Termal”), Barvinok (thermal complex of
the hotel-ranch “Zolota Hora”), Uzhok (health complex
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“Uzhanski kupeli”), as well as bathing in tubs in the village
Lumshory and salt lakes of Solotvyno.

Ecological tourism (green tourism). Ecological tour-
ism is a relatively young branch in the tourism sector, but
demonstrates great potential for further growth. Rural
areas attract people to relax, avoid the daily noise of big
cities and discover a real Ukrainian village with its history,
local traditions, cuisine and natural beauty. According to
the State Statistics Service of Ukraine, about 40,000 people
rest in the field of green tourism every year, and 233 offi-
cially registered farmsteads provide services. However,
according to independent experts, more than 80% of farm-
steads provide services without official registration. The
market leaders are the Carpathian region (Ivano-Frankivsk,
Lviv, Chernivtsi oblasts), which account for 71.9% of the
tourist flow of Ukraine and Khmelnytsky, Volyn and Ter-
nopil oblasts — 17.6%.

Resort tourism. Beach tourism is one of the most pop-
ular among all age and social categories of tourists, as a
motto, known as “three S”: Sea — Sun—Beach (Sea-Sun-
Sand), is always relevant. However, after the annexation of
the Crimea, tourist flows to seaside resorts decreased sig-
nificantly. In fact, the leader of the resort is Odesa this year.
According to the Department of Culture and Tourism, in
2019 3.8 million tourists visited Odesa, including 1.49 mil-
lion foreign tourists. Mykolaiv, Kherson and Zaporizhia
oblasts declare about 300 thousand tourists a year. How-
ever, it should be noted that most domestic tourists prefer
to rest in the private sector and therefore are not taken into
account by official statistics.

Skiing tourism. Skiing tourism is developed in the
Carpathian region in Lviv, Zakarpattia, Ivano-Frankivsk
and Chernivtsi regions. In the Western region of Ukraine
more than 20 ski areas with more than 60 ski lifts have
been developed. These are Carpathian’s best ski areas:
Bukovel, Yablunytsia, Vorokhta, Yasinya, Rakhiv, Slavske,
Tysovets, Podobovets, district of Borzhavsky Polonyn and
Mount Krasiya. Bukovel is Ukrainian’s largest ski resort
today. According to the Yaremche administration, the num-
ber of tourists in Bukovel ski resort is 1 million people
every year. At the same time, independent experts estimate
the tourist flow at 5-6 million people a year. According to
the State Statistics Service of Ukraine, about 400-500 thou-
sand people visit the new Drahobrat ski resort in Zakarpat-
tia region every year. According to the local governments,
almost 400-500 thousand tourists visit Slavskyi ski resort
annually. According to independent estimates, the number
of people should exceed 1 million people in the future.
According to various analytical offices estimate, the num-
ber of visitors, who stays for a day, is about 50% of the
total tourist flow. About 60 thousand visitors are resting in
Tysovets’ this year. Taking into account the ski lifts adja-
cent to Tysovets’, the number of tourists in this region may
be 100 thousand people. About 7-8 million fans of skiing
sport visit every year in Tysovets’.

Religious tourism. Today in Ukraine there are about
130 pilgrimage services that organize trips to the holy places
of Ukraine. On average, one such service offers about 50 trips
a year. The objects of religious tourism include a network of
Roman Catholic and Greek Catholic cathedrals, churches,
monastic complexes, sacred objects (Lviv, Lutsk, Zhovkva,
Zarvanytsia, Bila Tserkva, Chortkiv, Ivano-Frankivsk; archi-
tectural and historical-religious monuments of the early
Protestant denominations (Lutherans, Calvinists, Socinians),
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sacred places of pilgrimage of Hasids from around the world
(Uman, Medzhibozh, Berdychiv, Novohrad-Volynskyi). The
various analytical offices claim, that the share of religious
tourism is 8-10% (in twice lower than the world average), and
the number of tourists is at least 1 million people.

Three quarters of religious tourism is directed to
Western and Central Ukraine, about 14% — in the eastern
regions, less than 10% — in the south.

According to local governments in 2019, the number
of religious tourists in Lviv was about 700 thousand peo-
ple, in Kyiv — about 600 thousand people, in Pochaiv —
500 thousand people, in Zarvanytsia — up to 500 thousand
people, in Dzhublyk — up to 300 thousand people, in Svya-
tohorsk — about 100 thousand people.

Business, work tourism. According to the State Sta-
tistics Service of Ukraine in 2019, 179.4 thousand tourists,
who travelled for business purposes and 19.5 thousand
tourists for specialized purposes were served. A total of
922 exhibitions were held, including 403 exhibitions and
519 fairs. The largest numbers of exhibitions (219 events
or 24%) were held by exhibition organizers registered in
Kyiv, (149 events or 16%) — in Odesa oblast.

Of the total number of events, 14% had the status of
international, 24% — national, 59% — interregional, 3% —
regional. Of the 218 national exhibitions, 131 were held
with the participation of only domestic firms, and 87 —
domestic and foreign firms. 56 thousand organizations took
part in the exhibition events, of which 3 thousand — foreign.
Foreign participants represented 63 countries and took part
in most of the exhibition events. A total of 5,597 thousand
people took part in the events.

According to the portal (https://conference-service.com.
ua), there are currently at least 242 hotels in Ukraine that
provide services to businessmen. Distribution of business
hotels on the territory of Ukraine is extremely uneven. Thus,
most business hotels are concentrated in the centers of busi-
ness activity — Kyiv (27%), Odesa (24%) and Lviv (14%)
oblasts, which account for 65% of their total number. The
similar situation is observed with the location of conference
rooms at hotels, the total volume of which is 722 units. The
share of TOP 3 regions in the market of business tourism
in Ukraine from this indicator is 67% (483 halls), in par-
ticular: Kyiv oblast — 34% (246 halls), Odesa oblast — 21%
(152 halls) and Lviv oblast — 12% (85 halls).

Industry tourism. Today, industrial tourism is
underdeveloped in Ukraine. In total in Ukraine there are
142 objects which correspond to objects of industrial tour-
ism. The largest concentration of industrial tourism facili-

ties is concentrated in Dnieper region (Dnipropetrovsk and
Zaporizhia oblasts), as well as in Donetsk, Kharkiv and
Mykolaiv oblasts.

There is no official record of the number of tourists arriv-
ing at industrial tourism facilities in Ukraine. The State offi-
cial statistical accounting of the form 1-Tour is conducted
only for tourism entities, according to the Law of Ukraine
“On Tourism” are displayed only tour operators and travel
agents. Thus, the analysis of the dynamics of tourists arriving
at the objects of industrial tourism can be carried out on the
basis of generalized separate publications of tourist enter-
prises, specialists in the organization of industrial tourism.
According to their unofficial data, about 50 thousand people
visit industrial tourism facilities in Ukraine every year.

The most popular areas of industrial tourism in Ukraine
are: quarry of mineral resources in Kryvyi Rih — one of the
largest in the world; Horishni Plavni; Drohobych salt mine;
Odesa seaport.

Analysis of tourist flows of Ukraine in 2019 in the
regional context (analyzed only domestic flows accord-
ing to the State Statistics Service), allows to identify four
regions that account for 80.2% of tourist flows in Ukraine.
First, it is a coastal region: Odesa oblast, which accounts
for 3.72% of tourist flows. The Carpathian region is rep-
resented by Lviv and Ivano-Frankivsk oblasts, 14.9 and
6.3% of tourist flows, respectively.

The main region of Ukraine in the market of tourist ser-
vices is Kyiv oblast, which accounts for 55.3% of tourist
flows in the country, of which 99.2% falls directly on the
city of Kyiv. All this indicates a better level of infrastruc-
ture development in the tourism sector of these regions and
selective and incomplete awareness of both domestic and
foreign citizens about the available natural, recreational,
therapeutic resources of other regions of Ukraine.

About 11% of tourist flows fall on the group of regions
located in different parts of Ukraine and have significant dif-
ferences in the saturation of nasetural, historical, cultural and
recreational resources. The average volume of tourist flows
in this group ranges from 8 to 22 thousand tourists per year.
Traditionally industrialized Dnipropetrovsk and Kharkiv
oblasts are located in Eastern Ukraine and Zaporizhia oblast,
which has access to the Sea of Azov,is located in Southern
Ukraine, Volyn and Zakarpattya oblasts are located in the
West of the country, are rich in natural resources.

Thus, only 9 oblasts in Ukraine occupy 90.9% of the
Ukrainian tourist market. It is also impossible to identify
all-Ukrainian trends in the dynamics of domestic tourist
flows in Ukraine, which may indicate a significant impact of

Table 4
The Impact of COVID-19 on Sales of Tourism
Q12020 Q2 2020 Q32020
Temporary accommodations -13.9 -84,1 -54.3
Providing meals -26,9 -68.3 -40,5
Activities of travel agencies 0,8 -95.8 -40,9
Art, entertainment and recreation 5,0 -66,9 -24,0
Source: State Statistics Service of Ukraine (SSSU) (http://ukrstat.gov.ua), % to the previous year
Table 5
Changes in Tourist Flows in Ukraine by COVID-19
Year Q1 Q2 1 2 3 4 5 6 7
-75,3 -13,0 -96,2 6,7 7,1 -46,2 -95,7 -96,4 -96,3 -96,5

Source: The World Tourism Organization (UNWTO) (https://www.unwto.org), % to the previous year
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regional characteristics on the competitiveness of a region
and the formation of tourist flows at the regional level.

There are also significant differences in the structure
of tourist flows for the purpose of travel. In most regions,
the main purpose of the trip is leisure and recreation.
The largest share of business trips is in Sumy, Odesa, Kyiv
and Dnipropetrovsk oblasts. People often go to Lviv oblast
for treatment.

The COVID-19 epidemic had a significant impact on
the tourism industry of Ukraine. According to the State
Statistics Service, value of sales by travel agencies in
the second quarter of 2020 decreased by 95.8% from the
recovery to the second quarter of 2019 and hotel services
decreased by 84.1%.

Conclusions. The tourist sphere of Ukraine during the
last 20 years is analyzed; accordingly, it has had a tendency
to decrease. Ukraine is one of those countries that has sig-
nificant but unrealized tourism potential. The total income
from tourist activity in Ukraine is analyzed and domestic
and foreign flows to Ukraine are estimated. The tourist
flows of Ukraine for 2019 are analyzed in the regional
context and four regions are identified, which account for
80.2% of tourist flows in Ukraine. The COVID-19 epi-
demic had a negative impact on the tourism industry of
Ukraine.

The scientific results obtained in the article are aimed at
identifying tools and improving them in the development
of tourism.
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