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Y  crarti  3’scoBaHi  OCOOJMBOCTI  IHTEpHET-OpeHIMHry  sK  (pakTopa
KOHKYPEHTOCIIPOMOKHOCTI TYPUCTUYHUX M1JIPUEMCTB. 3’scoBaHo, 10
HIJIPUEMCTBAM TYPUCTHYHOI C)epH MpUTAMaHHE 3allIKaBJICHHS B OTPUMaHH1 BETUKUX
NpUOYTKIB BiJl MPOJIaXK Ta MPArHeHHs, 00 KIIEHTH 00Upanu Juisl 3a0€3MeYeHHs CBOiX
notped came ixHi QpipMu. [HTEpHET-OpEHANHT, SIKUH MOXHA PO3IJISAATH K BaXJIMBUI
IHCTPYMEHT CTBOPEHHS OpEH/I1B TYPUCTUYHUX MIAIPUEMCTB, MOKE CTaTH JTOJAATKOBOIO
MIEpPEBArol0 y HalpalloBaHHI MO3UTUBHOTO IMIZKY TYPUCTUUYHHUX (IpM Ta MOCUIIEHHS
CIOKMBALIBKOI JIOSUIBHOCTI, afpke IHTEepHET nae 3Mory jsi HaJaHHS HEOOMEXEHOIro
o0csary iHdopmaniianx aaHux. KigbKICTh OCTaHHIX BU3HAYAETHCS 1HAMBIIYATbHO
caMUM KopucTyBaueM. lIOpiBHSHO 3 TpaAMLIMHO MNOUIMPEHUMH TEXHOJIOTTYHUMHU
3acobamu  pekiaMu, 3acob0amu  [HTEpHET-OpEHIMHTY HAJA€TbCSl  MOXIIMBICTH
BCTAHOBUTHU [1aJIOT 31 CHOXXKMBadyaMU Ta 3BOPOTHINA 3B'SI30K, MpHU IOMY, BiH, 3
1HBECTHUIIMHOTO TOTJISTy, BUMarae MeHIIMNX 3aTpar. JloBeneHo, o 6e3 moTy>KHOTO Ta
JIETKOBII3HABAHOTO OpEHy HE MOXKJIMBO TapaHTYyBAaTH Te, L0 CIOXHUBad [HTEpHETY
MaTUMeE LIb 3aUTH HA CalT TypUCTHYHOI (ipMH, 1 L€ MEHILIA MOXJIUBICTh TOTO, 1110
KOPHUCTYBau 3aiiJlc Ha HbOTO MOBTOPHO. 3 I[i€l MPUYMHU TYPUCTHYHI IMiINPUEMCTBA
MOXYTh JOCSITH YCHIXy JHMIIE Maroud cuiapHUd Openna. Kpim nporo, Openau
TYPUCTUYHUX MIANPUEMCTB B [HTEpHET-MEPEKI 3HAUHO IMIIBUILYIOTh PE3yIbTaTUBHICTh
B3a€MO/I1i, KO MIJBULIUTH KPEIUT TOBIPH, ajKe Lel (pakTop Mae 1e OUTbly Bary Ha
BIpTyaJIbHOMY MalJaH4YMKY, HIK B YMOBaX PEaJIbHOTO CBITY. ABTOPOM 3a3HAa4Y€HO, 1110
y Cy4aCHOMY PMHKOBOMY CEpPEJIOBHIIII, B YMOBax IMIMPOKOro BUOOPY Ta AudepeHuiaii
TOBapiB, KOHKYpPYBaTH MIANPUEMCTBAM O€3 CHUJIbHOI TOProBOi MapKH, sika Moria 0
3a0€3MEeUnTH YHIKAJIbHICTh, HETOBTOPHICTh Ta AU(EpEHIIaIi0 TPONO3ULil, IPAKTUYHO
HEMOXJIMBO. HeoOXiIHO CTBOpIOBaTH YMOBH, 3a SIKHX IPOAYKT KOMIIAHII 3MOXKe
BTUTIOBATH BAXKJIMBI H I[IHHI JJ1sI CIOXKHBAYa AKOCT1, HACTUTLKY MOTPiOH1 oMy, 11100 BiH,
0e3yMOBHO, BUOpaB came 1eil MPOAYKT, CHMBOJIIYHO OJIEPKYIOUH BCE T€, IO MA€ JJIA
HbOTO O0coOJiMBe 3HAyYeHHs. BipTyanbHa B3a€MOJisE HE CIHpHUAE€ BHU3HAYEHHIO
KOpPHCTYBauaMU HACKUIBKM CEpHO3HUM MOXeE OyTH MIAIPHEMCTBO TOIO YU IHILOIO
caiiTy. JlonoMororw y TakoMy pasi MOK€ CTaTH pemnyTalis TypucTU4YHOi QipMH Ta ii
MOMYJISIpPHUI OpeH.

Kniouogi cnosa: d6peny; IHTEpHET-OPEHIUHT; KOHKYPEHTOCIIPOMOXKHICTh; MapKETHHT;
TYpUCTUYHI HNIANIPUEMCTBA
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The features of Internet branding as a factor of competitiveness of tourist enterprises
have been explored in this article. It has been revealed that companies in the tourist
industry have an interest in obtaining large profits from sales and the desire that clients
choose their own firms to meet their needs. Internet branding, which can be seen as an
important tool for branding of tourism enterprises, can be an additional advantage in
developing a positive image of travel agencies and increasing consumer loyalty, since
the Internet provides an opportunity to provide unlimited amount of information. The
number of the latter is determined individually by the user. Compared to traditionally
used technological means of advertising, Internet branding provides the opportunity to
establish a dialogue with consumers and feedback, while, from the investment point of
view, it requires less costs. It has been proved that without a powerful and easily
recognizable brand it i1s impossible to guarantee that the consumer of the Internet will
have the purpose to go to the website of the travel company, and even less possibility
that the user will go to him again. For this reason, tourism companies can only succeed
if they have a strong brand. In addition, the brands of tourism companies in the Internet
network significantly increase the effectiveness of the interaction, if you raise the trust
credit, because this factor is even more important in the virtual platform than in the real
world. It has been noted that in today's market environment, under the conditions of
wide choice and differentiation of goods, it is practically impossible to compete with
enterprises without a strong brand that could ensure the uniqueness, originality and
differentiation of the offer. It is necessary to create conditions under which the product
of the company can realize the important and valuable for the consumer of quality, so
necessary for him, that he, of course, chose this product, symbolically getting all that is
special for him. Virtual interaction does not help to determine how serious a site's
business can be. In this case, the reputation of a travel company and its popular brand
can be of help.

Keywords: brand; internet branding; competitiveness; marketing; tourism enterprises

AKTyalbHicTh NpodaeMu. [Iutanus [HTepHeT-OpeHIUHTY TYPUCTUYHUX
HOIAIPUEMCTB Y HAIl 4Yac € HaA3BHYaHO akTyanbHUM. IliampuemMcrBam
TYpUCTUYHOI c(epu MpUTAaMaHHE 3alliKaBI€HHS B OTPUMAaHHI BEIHKUX
npuOyTKiB BiJ MpOAaX Ta TMparHeHHs, W0I00 KIIEHTH oOupand s
3a0e3nedyeHHss CBOiX MoTpeOd came ixHI (ipmu. IHTepHET-OpeHIUHT, SKUI
MOXXHAa pO3IJISIAATH  SIK  BaXKJIMBHM 1HCTPYMEHT CTBOPEHHS OpeHIIB
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TYpPUCTUYHUX TMIJNPUEMCTB, MOXKE CTaTH [OJATKOBOI TIEPEBArow0 y
HAIpAaIlOBaHHI TO3UTUBHOTO IMIJKY TYPUCTUYHUX (IipM Ta MOCUICHHS
CIIOKMBAIIBKOI JIOSJIBHOCTI, ajke [HTepHeT [ae 3Mory Juisi HaJaHHS
HeoOMexxeHoro o0csary iHdopmamiiHux gaHux. KUIbKICTh  OCTaHHIX
BU3HAYAETHCS  IHIMBIAYyaJbHO CaMUM KOpucTyBaueMm. I[lopiBHSHO 3
TPAAULIMHO MOMIMPEHUMH TEXHOJOTIYHMMH 3aco0aMH peKjaMu, 3acobamu
[HTepHET-OpeHIUHTY HAJA€ThCSd MOMJIMBICTH BCTAHOBUTH  JIalioT  3i
CIO’KMBauyaMH Ta 3BOPOTHIM 3B'I30K, MPH ILOMY, BiH, 3 1HBECTHIIIHHOTO
MOTJISITy, BUMAarae MEHILUX 3aTpart.

AHaJi3 OCTaHHIX HayKOBHX JochaigxeHb. IlutanHsam IHTepHer-
OpeHIMHTY IPUCBAYYBAJIU CBOI Mpalli TaKi MPOBiIHI HayKOBII, K bokapes T.,
Hanumok A., Jlamuk C., Tlomimyk T., Ycmencekmit I., Iltancku H.,
Sctpemcbka O. Ta inmi. [IpoTe, Ha CbOro1HI 0COOIMBOT aKTYaIbHOCTI Ha0yBae
3’sICyBaHHS ocoOnuBOCTE M [HTEpHET-OpeHANHTY SIK dakTopa
KOHKYPEHTOCTIPOMOYKHOCT1 TYPUCTUYHHUX MiANPUEMCTB, 10 3yMOBHIIO BUOIP
TEMH JaHOI CTATTI.

MeTta po60oTH — 3’sicyBaTH 0COOJMBOCTI IHTEPHET-OPEHIUHTY 5K (DaKkTOpa
KOHKYPEHTOCTIPOMOYKHOCT1 TYPUCTUYHHX IiIMPUEMCTB.

BuxkJjiageHHsi 0OCHOBHOrO MaTepiajly J0CTilKkeHHs. YKpaiHa € Hapasi
aKTUBHUM CYO0'€KTOM TIJ100ajdbHOI TOPriBJII Ta O00'€KTOM MIXKHAPOIHOIO
1HBECTYBaHHS. BITYM3HSAHMII PUHOK CTa€ CepeloBUIEM Oe3nocepeaHbol
TISTBHOCTI TJIOOANTBHUX KOMIIAHIM, KOPHUCTYBauiB IJIO0ATBHUX OpEHIIB, a
BIITaK, AaJanTepoM HOBITHIX TJ00ANBHUX OpPEHAMHTOBUX  IPOTPaM,
cupsiMOBaHUX  Oe3mocepeHbO  HA  BITYM3HSHOTO  CIOXKHMBa4Ya  Ta
OTIOCEPEIKOBAHO — Ha BITYM3HIHOTO BHpOOHUKA [5]. OcoOIMBO BaXXIUBUM €
IHTEPHET-OPEHANHT JJIsl TYPUCTUUHUX M1 ANPUEMCTB.

Jocnimxkyroun  cy4acHi — 0coOnMBOCTI  [HTepHET-OpeHauHTY  Ta
OOIPYHTOBYIOUM HEOOXIJHICTh HOT0 BHPOBAKEHHS B CyYaCHUUW MapKETHUHT
TypucTu4yHOI chepu YKpainu, BapTO 3BEpPHYTH yBary Ha BU3HAUYEHHS I[LOTO
MOHSATTS.

BceciTHboto eHnukionesaieto "Bikineaia" 30kpeMa HaJJa€ThCs HACTYITHE
TPaKTyBaHHS JaHOTO TOHATTA: "lHTepHerOpenaunr" (Big anra. Internet
branding a6o e-branding) — 1me BigHOCHO HOBHMM a1 kpaim CHJL
MapKETUHIOBUN TEPMiH, IKUH OXOIUIIOE BECh KOMIUIEKC 3aX0/1iB, MOB'I3aHUX
31 CTBOPEHHSIM 1 MPOCYBaHHSAM HOBOT'O 200 BXKe iICHyt04oro Openja B [Htepuer-
Mepexi [3].

C. Jlagik BBaxkae, 10 IHTepHET-OpEHIUHAT — II€ CIIeIiaTbHO PO3pOOICHUI
KOMIUJIEKC MapKETHHTOBUX 3axXO[IB, CHOPSIMOBAaHUX Ha O3HAWOMIICHHS

175



Ne143, 2019

aynutopii [HTepHeT-Mepexi 3 MPOAYKTOM a0 MOCIYTOI0, 110 MPOCYBAETHCS, a
TaKO0>X Ha ITABUILNCHHS JIOSJIBHOCTI IO HUX IMOTCHIIMHUX CIIOKHBaYiB [4].

H. Illranceka posrisgae IHTepHET-OpeHIUHT Ha pPiBHI JAEp)KaBH Ta
pO3yMi€ HOro sIK MEePCHEKTUBHI TEXHOJIOT11 MPOCYBAHHS 1IHTEPECIB IEPIKABU B
iH(pOopMaIItHOMY CEpEIOBHIILI 3a JOTOMOTOK BUKOPUCTAHHS PI3HUX 3ac001B,
110 Ha/TAIOTHCS BCECBITHHOIO MTABYTUHOIO [7].

Ha nymky I. Ycnencwbkoro, IHTepHET-OpeHAMHT — 11€ TEOPis 1 METOI0JIOT 1S
oprasizailii MapKeTHHTY B rilepMeIiiHOMY cepeoBuIli [6].

OTrxe, y 1 CTATTI MU OKPECIIOEMO TOHATTS I[HTEepHET-OpeHIUHTY
TYPUCTUYHUX MIANPUEMCTB, SK CYKYIHICTh 3aXO/iB MapKETUHIOBOTO
CIpsIMyBaHHS, 3 METOI CTBOPUTH, MPOCYBaTH Ta pPO3BUBATH OpeHa 3a
JOTIOMOTOI0 IHCTPYMEHTIB Mepexi [HTepHeT, 1o, B pe3yibTari, Mae
3a0e3MeYnTH TMO3UTUBHUK IMUDK TYpPUCTHUHMX MIANPUEMCTBA Ta iX
npUOYTKOBY JiSTBHICTb.

bpenau, sxi mpenctaBieHi y CBITOBOMY W YyKpaiHChKOMY IHTepHETI,
YMOBHO MOYKHA MOJUJIUTY HA HACTYIHI Kateropii [1]:

1. KoHTeHT-mpoekTH: HOBUHHI (Hampukian, ukr.net.ua); TemMaTH4HI
(mmr.ua — calT, NPUCBAYEHUN METONOJOTIi Ta MPAKTHUIl MApPKETHUHTY);
rainyseBi (ukrmach.dp.ua — caiit mammHOOyAyBaHHS YKpaiHM); MONIYKOBI
cucteMH 1 kiacudikatopu (Tak 3BaHI "CUCTEMHU ympaBmiHHSA Tpadikom"). 3a
CBOE€IO CYTTIO BOHHM € 1IHTETPAIIIEI0 BJACHOTO KOHTEHTY 3 BEJIMKOIO KUTBKICTIO
AHOTOBAaHMX IOCWJIaHb Ha 1HII pecypcu IHrepHery. Cepexn Takux
npeactaBaukiB Meta, UaPortal Ta iH.

2. OmnnaifH-cepBicu. Croad MOXHa BIJHECTH IIOIITOBI cepBicu (i.ua,
Mail.od.ua), pecypcu momyky pod6otu (JOB.ukr.net), cucteMu XOCTHHTY
CauTIB Ta 1H.

3. Intepuet-nocayru. [{o miei kaTeropii HaJie:KaTh KOMIAaHI1 1 CITy»KOH, 110
HaJaTh MOCayrd B Mepexi. Croau BITHOCATh Web-po3pOOHUKIB, AU3aiH-
ctynii, [nTepuer-areniii, mposaiiaepiB [HTepHeTy TOLIO.

4. EnexktponHa komepuis. Jlo 1iei kaTeropii HajexkaTh EJIEKTPOHHI
Mara3uHu (Hampukiaj, rozetka.com.ua), CHCTEMHU TOTIBKOBHUX ILIATEXIB B
[arepueti (webmoney.ua) Ta iHII.

5. bpenn, nepenecenuii 3 odaitH-613Hecy. 3apa3 y>ke Bce Bakue YSIBUTH
KOMIIaHil0, 110 YCHINIHO Mpaltoe, 0e3 CBOro MpeAcTaBHUIITBA B [HTEpHETI.
[lepmmmu B 1i#l ramy3i cTaidu TeIEKOMYHIKaIlllHI, KOMIT'IOTEPHI KOMMaH1i, a
[HTepHeT cinyryBaB TUIBKH 1H(OpPMAaLIMHO-MPE3EHTALIMHIM HAIOBHEHHSIM.
3apa3 Ha [HTepHET-mpeNCTaBHUIITBA MOKJIAJAETHCSA II€ M POJb MOTYXHOTO
MapKETUHI'OBOTO 1THCTPYMEHTY.
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Bunu 6penniB y Mepexi MokHA K1acu(iKyBaTH TAKUM YUHOM [2]:

1. Incaitn-6penn (Inside Brand) — Opena Oi3Hecy, skuii OymyeTbCs
BUKIIIOYHO B [HTEpHETI.

2. Aytcanin-6penn (Outside Brand) — 6pena, y cTBOpeHHI Ta MpOCyBaHHI
AKOro [HTepHeT BUCTYIIA€ JOMOMI)KHUM 1HCTPYMEHTOM.

VY cyuacHOMYy pUHKOBOMY CEPEAOBHII, B YMOBAaX IIUPOKOTO BUOOPY Ta
audepeHIianii ToBapiB, KOHKYpYyBaTH HiANpUEMCTBAM 0€3 CHIIBLHOI TOProBOi
Mapkd, fKa Moryia O 3a0e3NeuuTd YHIKaJIbHICTh, HEMOBTOPHICTh Ta
audepeHItialiio MPOIMO3HIIii, TPAKTUIHO HEMOXIMBO. HeoO0X11HO cTBOpIOBaTH
YMOBH, 3a SKHX IMPOAYKT KOMIIaHii 3MOKe BTUTIOBATH BaXUTUBI W IIHHI JJIS
CIIO’KMBayYa SKOCT1, HACTUIBKK MOTPiOHI oMy, 1100 BiH, 0€3yMOBHO, BUOpaB
came Ied TPOJYKT, CUMBOJIIYHO OJIEPKYIOUM BCE T€, II0 Ma€ ISl HbOTO
ocoOymBe 3HaueHHA [8].

VY 1abn 1. Mu HaBenu BiAMIHHI pucH [HTepHET-OpeH/IiB.

Taonuus 1 — Biominni pucu Inmepuem-openodis

Bigminni pucu 3mMicT

B wMmexax IHTepHeT-mpocTOpY TpaaMIiHHOMY OLIHIOBAHHIO SKOCTI
MIPOIYKTIB Ta NOCIYT TypUCTUYHOI ChEepH BiJBOJUTHCSA APYrOpsaHE 3HAYCHHS.
Ha mepmmii mmaH BHXOOUTH psAX KPHUTEpiiB, IO TMOB’SI3YIOTHCA 3
Kpurepii oninku | KoMyHiKaIlliHHUMH 0COOIHMBOCTAMH, sAKi Mae IHTepHeT-Mepexa: iHpopManiiHi
IHTepHeT-OpeHAiB | JaHi TYpUCTUYHHUX NiJIPHUEMCTB, JIETKUH Ta NPOCTHH XapakTep poOOTH
KITI€HTIB Ha caiiTax, 3MOra BUKOPHCTOBYBATH II€BHi IepeBaru (B TOMY YHCII,
OpoHIOBaTH aBiaKBUTKH B OMH KJIiK a00 meperiasaaTu Noroay neBHOi KpaiHu),
rapaHTyBaHHsA KOH(iIeHIiNHHOCTI Ta iH.

CrBopeHHs OpeHIIB TYpPHUCTHYHHX MIiANIPHEMCTB BiAOyBa€TbCs IpH
JoroMo3i Oe3nepepBHUX IOTOKIB iHGOpPMAamiHHMX AAaHUX INIPO TYPHUCTHUYHI
MIPOIYKTH Ta IOCIYTH, KOHKYPEHTOCIIPOMOXHICTh TYPHUCTUYHUX IiJIPHEMCTB
Ha puHKY 3arajoM. OOQuH 3 TOJIOBHUX cIIoco0iB Horo ¢popmyBanHs — e 3MIL
Ha Bigminy Big mporo, 6pens B [nTepHeTi Moxe 37ilicHIOBaTH 6e3mocepeHIo
B3aEMOJIII0 3 KIIEHTCHKOIO 0a30r0, 3a0e3lmedyBaTH BYaCHy peakIlilo Ha ix
noTpedu, a oTXKe, BUHHKAe 3Mora OesnepepBHOro cmiB3p’sa3Ky. Kopucrysaui
MOXYTh IEpeBipATH 4M OOilfgHEe BiqUOBiNae AilicHOCTI. SIkmo X IymKa
3aJIMIIMTBCS HETaTHBHOIO, HACTYNMHI [Jii MOXYTh JIMIIE ITi{BUINUTH
pO3apaTyBaHHS TyPUCTUIHHUMH IIPOIYKTAMH, IO € 06’ €KTaMy peKJIaMH.

AKTUBHHH
XapakxTep
Inrepuer-OpenniB

B peanpHHX yMOBaX CHJIa Ta YCHINIHICTh TOPrOBHX MapOK BU3HAYAIOTh iX
Bi3yallbHI XapaKTEPHCTHKH — IPUBAaOIMBICT Ta TapHE 3alaM’SITOBYBAaHHS

3wmict InTepHeT- L . ; ; .
00pa3iB i mepcoHaxiB. 30BHINIHA NPUBaOIMBICT B [HTEpHETI HE € BU3HAYHOIO

it PHCOI0, BOHA TUIBKH CIOHYKAa€ KIIEHTIB J0 CHpuiiMaHHA iH(opmamii, aie
TOJIOBHOIO CKJIAJIOBOIO JIMIIAETHCS 3MICTOBA XapaKTEPHCTHKA.

Junamika VY MHHYIOMY TYpUCTHYHI IiAIPUEMCTBA Maibke HE MOTJIM MaTH OKpeMi

Intepuer-OpenniB | BiacHi caiiTu. 3a PO3BUTKY )X HOBITHIX TEXHOJIOTi#i Ta BUXOAYy Ha PHHOK

3B’s13aHa 3 PEeKIaMHHX areHTCTB Ta areHTCTB [HTepHET-KOMYHIKallii, 11e CTaJI0 MOJXJIHBO.

HatiMeHmumu | [Ipoextn, ski mepenbadaroTe peamnizanito B I[HTepHeTi, MOXYTh  CTaTH

9aCOBHMH MOIYJIAPHUMH Yepe3 KiJIbKa MICAIIB, 0 € MaiKe HEMOXIUBUM B PEATbHOMY
3aTpaTamMu CBITI.

Lorcepeno: asmopcvka po3pooka
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[Ipukpum € Te, 110 CHOTO/IHI, B Yac, KOJIU [HTEepHET-MepEeKEI0 KOKEH PiK

MPOMOHYIOTECS BCE IIMPIIT MOXKIMBOCTI JJIS TOKPAIICHHS JIJIOBOTO
napTHEPCTBa BUPOOHUKIB Ta CHOXKMBAYiB TYPUCTUYHOI cepH, HE BeJHKa
KUIBKICTh MPEJICTABHUKIB KEPIBHUIITBA TYPUCTUIHUX (DipM € 0013HAHOIO 11010
BKJIUBOCTI [HTepHETY AJig IpocyBaHHs O13HECY.

PiBenr edexkTuBHOrO 3acrocyBaHHs [HTEpHET-OpeHAMHTY B POOOTI
TYpUCTUYHUX (PipM MOKHA OI[IHIOBATH, 3BAXKAIOUW HA J[BA KPUTEPIi: OHJIAIH-
MPUCYTHOCTI Ta PiBHS OHJIAMH-TIPOJIAXKY .

3a nonomororo [HTepHeTy TypUCTHYHI (DipMHU MOXKYTh JIOCSATTH peatizaiii
65% HanpsimMiB. 3aKOpJIOHHUM OHJAWH-TIPOAAX CTaB 3BUYAWHUM CIIOCOOOM,
IpU SKOMY B3a€EMOJIIOTH TypONepaTopu, po3apiOHI ¢ipMu Ta HpUBATHI
KIIIE€HTHU. Y 11e#l &e crocid B pi3HUX KpaiHax peamnizyrorhes 15-50% npomaxy
y Mexax TypuctuyHoi chepu. [lommpenns i€l TeHaeH i crnocTepiraemo 1 Ha
yKkpaincbkoMy puHKy. Ille 5 pokiB g0 1poro caiit TypuctuyHoi pipmu OyB
MIPOCTO BI3UTIBKOIO, 3apa3 e — 1€ IHCTPYMEHT Ipoaaxxy. Hanmpukiaz, Beauka
YacTHHA MiANPUEMCTB B pOOOTI 3 areHTaMu MPOMOHYE MOCIyTy OpOHIOBaHHS
OHJIAMH.

[Iporpamua miATpUMKA OHJIAWH-TIPOAAXY JAa€ TOCTYN 10 aKTyaJlbHUX
JaHUX IOA0 OpPOHIOBaHHS aBiapeiciB Ta TOTEIBHUX HOMEPIB 1 Mae
MOXTUBICTH IIIBUKOTO OHOBJICHHS 1H(OpMaIliifHOi 0a3u.

[neanbHUM TPOAYKTOM ISl OHJAMH-TIPOJAXKy € TOTOBI Typu. AJKe
MporpamMu 1HAWBIAYaJbHOTO XapakTepy mnepeadadaroTh KUBE CIIIKYBaHHS 3
KJIIEHTaMU Ta HECTAHJAPTHI PIllICHHS.

JlJis Typ-areHiiii HEBEIMKOTO PO3MIpYy FOJIOBHHUM IHCTPYMEHT MPOAAKY -
e caiit. BiH mae 3Mory Opi€HTyBaTUCA y HampsiMax 1 OTpUMYyBaTU HEOOXiTH1
JaHl JUisl BIAMOYMHKY: BapTICTh, MOTOAHI YMOBH Ta yMOBHU IPOKUBAHHS,
HAsSBHICTh TaM'aTOK. HacTymHMII KpOK TYypHCTIB - 1€ TNEeperoBopu 3
MEHEKEPAMH.

Typoneparop, 3a0X0uylO4Yd TYp-areHTCTBO JO OHJIAWH-3aMOBJICHHS,
30UIBIIY€E B1ICOTOK ar€HTCHKOTO MPUOYTKY.

[HTepHET-KaHAN TeX € BaXJIMBUM (PAKTOPOM, IO 31HCHIOE BIUIUB Ha
pimeHHs GipM npoaaxy B oHNIaH-pexumi. Haifuacrimie 1e mianpueMcTBa, 1o
3HAXOMSITHCS y BEJIMKUX MICTaX.

[IpencraBnenHss OpeHmiB B IHTepHET-Mepexki — 1€ MI€EBUH BaXiiIb
MPOCYBaHHS TYPUCTHUYHOI mpoAykiii. be3 IHTepHET-pecypcy MOXKIUBO
JOCSATTH pe3ysIbTaTy, aje HEAOBrOBIYHOTO, a/pke B 100y rioOanmizalii
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[HTepHET-TEXHOJOT1i, CIIOXKKUBayYl BUTPAYaIOTh HAATO 0Aarato BIACHOTO 4acy

HAa TOIIYK TOBAPIB Ta MPOIYKTIB B PEKUMI-OHJIaH. AHATITHYHI 1aHi HopymiB
Ta pi3HUX 1H(OPMAIIHHUX CalTIB CBIIYATD, 1110 Y TYPUCTHYHUX (PipM € OliIbIe
IIAaHCIB HAJAroJKyBaTH B3a€MO3B'S30K 3 MOTEHI[IWHUM CIIOKHBAaYeM Ta
MPOJIEMOHCTPYBATH PsiJl BIACHUX TEpeBar.

[Ipote mpum moctatHi yBa3i PO3POOHHKIB JO BUCOKOTEXHOJOTIYHHUX
3aco0iB Ta [HTEpHET-MPOCTOPY 100 CTBOPEHHS IMIKY TYPUCTHUHHUX (ipM,
iM cii mam’siTaTH, Mo OpeHIU ICHYBaTUMYTh JOBIIE TUIBKU MPU BU3HAYCHIN
CTparterii Ta OpiEHTyBaHHI Ha MEBHY ayAUTOPIIO.

[Tporiec [nTepHeT-OpeHANHTY Mependadac HasIBHICTh TaKHX CTaITiB:

1. CtBOproBaHHsS Ta MPOCYBaHHS OpPEHAIB TYPUCTUUYHHUX (PipM B MeEKax
[aTepueT-ipocTopy. YcHimHICTh (popMyBaHHS OpEHIIB MOXKE 3alieKaTH Bif
MEeBHOTO (PakTopy, cepell IKUX, HAPUKJIIAl, HOBUN YHIKaJIbHUM TYPUCTUUHUI
MPOIYKT 200 Mmociayra, TOOTO TypuCTHYHA (ipMa Mae OyTH MEPILIOI0 HA PUHKY
IIPY CTBOPEHH1 CBOET LITLOBOT ayIUTOPIi; MOIH(POPMOBAHICTH CIIOKUBAYIB PO
IHTEpHET-pecypc TypucTHuHOi ¢ipMu; mpodeciiHicTh y poboTi 3
KOPHUCTYBad4aMH.

2. IlocunroBanHs mO3uIT OpeHIIB pekiaMHUMH 3acobamu. Jleski
HiAIPUEMCTBA TYPUCTUYHOI c(depu 3acTOCOBYIOTH I[HTEpHET-Mepexy s
MOKpalieHHs: MKy OpeHmy. I[HTepHET-mpoCTip [ae BeJIWKI IepeBar,
HAJAI0YM 3MOTY OIEPATUBHOIO OHOBJIECHHS 1HQOpMaIi Mpo MiAIPUEMCTBA,
MIATPUMKY 3B’S3KIB 3 HACEJECHHSM, MapTHEPCHKUM Ta KI1E€HTCHKUM CKJIAJIOM
npu HaliMeHIuX 3aTparax. OCHOBHA MeTa MiAMPUEMCTBA - BIIPOBAIKYBaHHS
MOBHOTO 1H(GOPMYBAHHSI MO0 MPOAYKIIii Ta MOCIYT, OCKUIBKH 1€ Ja€ 3MOTY
CKOPOYEHHSI Yaco3aTpPaTHOCTI Ha O3HAHOMIIIOBAaHHS 3 AaCOPTUMEHTOM Ta
BapTICTIO MOCHYT.

3. bpenposi nepenosuiitoBanns. [leBHI TypucTudHi QipMu, TOCSTIIH
BUCOKHMX TO3UIIIA HAa TYpHUCTHYHOMY DPHUHKY, MEPECTaIOTh 30CEpPEKYyBaTU
CBOIO yBary Ha KOHKYPEHTHOMY CEpEIOBHIII, 1 MPOJAOBKYIOTh MPOMOHYBATH
3acTapiii HA0OPH MPOAYKTIB UM MOCIYT TypUCTHIHOT cpepu. OauH 13 crmocoOiB
YKPIIUICHHS] CBOTO TOJIOKEHHS — 11€ MEPEno3uIiIoBaHHs OpeHIIIB 3acobamMu
[aTepHery.

4. BrpoBa/keHHs OeHUYMApKIHTy (BHBUAHHS METOIMK 3aKOPIOHHUX
KOMIaHId TEBHUX CErMEHTIB, y IbOMY pa3i, TypUCTUYHOI cdepu.
benumapkinry Ha TypUCTH4YHIM ¢ipMi  BIANOBIAa€ NEBHUN MOPSAOK:
HiIPUEMCTBA TOBHHHI 3J1MCHIOBATH TI€BHI KPOKH JUIsl OTPUMYBAaHHS
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BIJIMIHHUX pe3yJbTariB. ba3oBl mnpuHmmmu OEHUMApPKIHTY Taki: BUOIp

KpUTEpiiB Ta obyacteit (yHKIIIOHYBaHHS IS aHAJ13y; BUSHAYCHHS KOMIIaHIMH,

110 € JIiIepaMK Ha PUHKY Typu3My; 301p Ta OIIHIOBAHHS JaHUX MPO TIsUTHHICTh

[IMX JIAepiB; Ha 0a3i 3MIMCHEHOTO aHaji3y BU3HAUYCHHS BJIACHUX CIA0KOCTEH

Ta po3poOKa mporpam Al MO0 IX JIKBIAyBaHHs; BIPOBAKCHHS HOBHUX

MEePCIEKTUBHUX JaHUX Ha 0a3i 3raJJaHoro MOHUTOPIHTY; aHAII3 OACP>KAHUX

pE3yIbTaTIB.

Bigomi Opennu 3aBKau MarOTh JTOCBIM, KM BapTO MPUUHATH 0 yBaru

JUTsl YHUKHEHHSI MaOyTHIX TOMUJIOK.

[aTepHeT-Mepexka, sIKy MOXKHA BBA)KaTU CEPEIOBUIIEM ISl OpPEHIIUHTY,

Mae€ psiji MO3UTUBHUX O3HAK:

— MOXJIMBICTh KOMYHIKallii. [HTepHET Hagae 3MOry 3a0e3MeurTH IIUPOKe
KOJIO MOKJIMBOCTEH KOMYHIKaIlil 31 CBOEIO ayIUTOPIEIO: TYT MiANPUEMCTBA
MOXXYTb Ha/IaBaTH BEJIMKHUI OCSAT JaHUX (TEKCTOBUX, (DOTO, ay/I10 Ta Bi€O),
BecTU Oe3nocepeqHe CIIIKyBaHHS 31 croxkuBauem (y colmMepexax 1
Oyiorax, 3aco0amMm ayjio-Ta BiACO3B'SI3Ky, MHUTTEBUX TOBITOMJICHb,
€JICKTPOHHOT'O JJUCTYBaHHS Ta 1H.);

— BCTaHOBJICHHS HU3bKOI BapTocTi. B IHTepHeT-mepexi Moxke OyTu
CTBOpeHUI Bimomuii Openn, 3atpatuBmu Bix $§ 5-10 THcsu (Hamp.,
BIJIKpUTTS YHIKQJILHOTO pecypcy Ta MOUIUPEeHHs iH(popMallii Mpo HbOTO B
conMepexax) g0 $§ 100-200 Tucsu (Hamp., BOpOBa/pKeHHsS B [HTEpHET
icHyrodoro OpeHIy, IO HaJCKUTh BEIWKIM Kommadii). Yci BUIaaKu
yHIKQJIbHI, BapTICTh 3QJICKHA BIJ 11, ajie B OyIb-IKOMY pasi 3aTpaTd 3
pO3paxyBaHHsS Ha OJHOTO JIOSUIBHOTO KOPUCTyBada HWKYl, HDK TMpU
3aCTOCYBaHHI KJIACUYHUX OPEHAMHIOBUX 3aC001B, 1[0 POOUTH OPEHIUHT
JOCTYITHIIIHM.

— JIOCSTHEHHsI BUMIpIOBaHOCTI. BaxxnuBuMm € 1 Te, o IHTepHeT nae 3mory
JUIS TIPOTHO3YBaHHS pPE3yJbTaTiB 1 BIACTIIKOBYBAaHHS CTATHCTHUKU:
30KpeMa, Ji3HaBaTUCS OOCST 3alUTIB y MOIIYKOBiM CHUCTEMI 3a CIIOBaMU-
KJIF0OUYaMH, 3'ACOBYBATH YacTOTY BiABIAYBaHHS pPEKJIAMHUX IUIOMHUH (B
TaKuil crmocid Mo)XKHa OTPUMATH 1 BU3HAYEHHS TOTO, SKUH MOPTPET Mae
uimpoBa ayaurtopisi), mnporHosyBaHHs CTR (Click- throughrate -
CHIBBIIECEHHS KIJIbKOCTI HATUCKAHb 1 BiZ[B1lyBaHb) OaHEPIB Ta OrOJIONICHb
KOHTEKCTHOT'O XapakTepy. € 3Mora 1 BIACHIAKYBaTH KUIbKICTh MEPErJIsiAiB
calTiB OpeHIly, BIJCOTKM BIIMOB KOPHUCTYyBaudiB (THX, IO He Oyiu
3aIliKaBIEHUMH, TOOTO MOKUHYJIN CAUT OJipa3y MicJs HOTO BIAKPUBAHHSA),
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KUIBKICTh BIATYKIB, 110 3aJUIICH] MPEICTaBHUKAMU IIILOBOI ayaUTOPii,

XapakTepy 3aluTaHb Npo OPEeH/T TOIIIO.

— omepaTUBHHMH xapaktep. BimHemaBHa, Mepexa € HalonepaTUBHIIIAM
okepenoM 1HQopMaliMHUX JaHUX 1, HE BHUHUKAE€ CYMHIBIB, If0 1l
BJIACTUBOCTI CIIiJT 3aCTOCOBYBAaTH, MpPOCYBarO4u OpeHx B I[HTepHeTI.
[Hpopmartist mpo OpeH T pO3NOBCIOKYETHCS MUTTEBO: 111€ MUTh TOMY PO
HBOTO HIYOTO HE 4YyJH, a 3a KUIbKa TOJWH MPO HHOTO MUIIYTh BIIOMI
OHJIAMH-BUJAaHHS, WOTO OOrOBOPIOIOTH B colMepekax. lle 3abesmeuye
IIBUIKICTh OpeHAUHTY B Mepexi.

— TEXHOJIOTIYHE 3a0€3MeUeHHS. [HTepHeT Mae xapakTep
BHCOKOIHTEJIEKTYaJIbHOTO 1 TEXHOJOTIYHOTO CEpeloBHMINA. Y HAIl dYac
HiITPUEMCTBAMU CTBOPIOIOTHCS BEJUKI MyJIbTUMEI1a-CailTH,
BiIOYyBA€ThCSl IHTETPYBaHHS B colMepexi Tomo. lle posmmuproe koso
MO>KJIUBOCTEM, 110 MPOTIOHYE [HTepHET-OpeHAHHT.

BucHoBku. be3 moTyXHOT0 Ta JIETKOBITI3HABAaHOTO OPEHIy HE MOXJIMBO
rapaHTyBaTd Te, IIO CHOXMBa4 [HTEpHETY MaTuMe Wb 3alTH Ha CalT
TYpUCTUYHOT (ipMH, 1 11I€ MEHIIIa MOXKIIUBICTh TOTO, III0 KOPUCTYBAY 3aii/ie Ha
HBOT'O IOBTOPHO. 3 11€1 MPUYUHHA TYPUCTUYHI MiANPUEMCTBA MOXKYTh IOCSATTH
yCHIXY JIMIIE MalO4UH CHJIbHUNA OpeH .

Kpim 1poro, OpeHau TYpUCTUYHUX MIANPUEMCTB B IHTEepHET-MEpexi
3HAYHO MMIJABUINYIOTh PE3YJIbTaTHBHICTh B3a€EMOIII, SIKIO MABUIIATA KPEIUT
JOBIpH, aJi>Ke 11eH haKkTop Mae 111e OUTBITY Bary Ha BIpTyaJlbHOMY MalJJaHYUKY,
HIXK B yMOBaX peajbHOTO CBITY.

BipryanbHa B3aemojisi HE CHpUsS€ BU3HAYEHHIO KOPUCTYyBayamu
HACKUIbKU CEPUO3HUM MOKE OYTH MiJNPUEMCTBO TOTO YW I1HIIOTO CaMTY.
JloToMOroro y TakoMy pasi MOXKe CTaTh pemyTallisi TYpUCTHYHOI (ipMu Ta i1
NOMyJISipHUYN OpeHI.
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