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SUSTAINABLE ENTREPRENEURSHIP:
ANALYSIS OF TRENDS IN DIGITALACCOUNTING, MANAGEMENT,
AND MARKETING IN REGIONAL AND GLOBAL DIMENSIONS

The relevance of this research is driven by the overall impact that the development of cloud technologies, coupled with
sustainability aspects, has brought to the approach of sustainable entrepreneurship. These transformative processes have sig-
nificantly changed the accounting, management, and marketing practices of individual entrepreneurs. Since the formation of
scalability effects in sustainability aspects, these processes have not only become more efficient, accessible, and innovative
but also contribute to a deeper sustainable development. This is achieved through increased efficiency, enhanced economic
growth, preservation of natural resources, and support for social stability in business operations. The article arm is to identify
the characteristics of sustainable entrepreneurship based on an analysis of the trends in changes in accounting, management,
and marketing at regional and global levels. To achieve this objective, research methods such as analysis, synthesis, and a
general comparison of digital accounting, management, and marketing changes were employed. Results have demonstrated
that the transformation of entrepreneurship and the digitization of accounting, management, and marketing are interconnected.
Components work together to facilitate the transition of entrepreneurs towards conventional success, primarily economic suc-
cess. In a sustainable entrepreneurship context, the concept of success extends far beyond the conventional definition. Conse-
quently, each digital accounting, management, and marketing process highlights specific sustainability aspects. When these
aspects are integrated and manifested collectively, they lead to success in the context of sustainable development, inherently
linked to economic, environmental, and social progress. Prospects for further research lie in the development of strategies for
transforming accounting, management, and marketing that are oriented towards these specific elements and principles, aiding
in achieving a balanced business development while considering economic, environmental, and social aspects.

Keywords: entrepreneurship, social stability, environment, efficiency, resources.
JEL classification: A14, C80, C88

CTAJIE NI ANMPUEMHUILTBO:
AHAJII3 TEHJAEHIIN HA®POBOTO OBJIKY, MEHE I KMEHTY
TA MAPKETHUHI'Y B PET'TOHAJIBHOMY TA IN1OBAJIBHOMY BUMIPI

AxmyansHicms 00Ci0NHCeHH 3yMOBEHA 3A2ATbHUM 8IIUBOM, SAKULL 3a0e3ne4us pO36UMOK XMAPHUX MEXHON02il 8 KOMNIEKCT
3 acnekmamu cmanocmi, AKi 3HAYHO 3MIHUU NIOXIO 00 CMAN020 NIONPUEMHUYMBA, 3ABOSKU CUCTIEMHUM MPAHCHOPMAYIsIM 8
007Ky, MeHeOHCMeHMI Ma MAPKeMUH2y KOJHCHO20 OKPeMo2o nionpuemys. 3 momenmy gopmyeanus egpexmis macumabnocmi
¥y nposieax acnekmie cmanocmi, yi npoyecu cmanu He auuie OiNbW eheKmusHUMU, OOCTIYNHUMU MA THHOBAYIUHUMY, ale U
cnpusiloms 6ce Oinbul 2TUOOKOMY CMaiomy po3sumxy. Lle oocseacmucs 3a605Ku ni0GUWEHHIO egheKMUSHOCMI, NOCUIEHHIO eKOo-
HOMIYHO20 PO3BUMKY, 30€PeNCEHHIO NPUPOOHUX PECYPCi6 ma niompumyi coyianrbHoi cmabinbrocmi disiibHocmi. Bionogiono 0o
8ULLeHABE0eH020, MEMOI0 CIMAMMI € GU3HAYEHHS 0COONUBOCIEN CINANI020 NIONPUEMHUYMEA HA OCHOGI AHANI3Y MEeHOeHYill 3Mil
6 007Ky, MEHEOHCMEHMT MA MAPKEMUHZY 8 PeSiOHATLHOMY Ma 2100ANTbHOMY 6UMIPIL. [[a docsAcHeHHs 03HA1eHOT Memu 6UKOPUC-
MaHi maxi memoou 00CAIONCeHH S, AK AHANI3, CUHMe3 MA 3a2allbHe 3ICIAGIeHHS 3MIH Y YUDPOBOMY 00IIKY, MEHeOHCMeHmi ma
mapxemunzy. 3a pezyromamamu 00CAiONCeHHs 008e€HO, WO Mpanchopmayis niOnpueMHUYmMEa ma yudposizayis yugpoeoco
00Ky, MEHEOIHCMEHMY A MAPKEMUHEY 83AEMON08 A3aHi. Addce y eOHOCmI yi CKI1adosi 3a0e3nedyroms nepexio nionpuemyis 00
KIACUYHO20 YCRIXY — eKOHOMIYHO20. Pazom 3 mum, nousmms yCnixy y naowWuHi Cmano2o nionpueEMHUYmMed € 3HaYHO WUpuum
3a knacuyme. Biomak, 3a KodcHUM 3 npoyecié yupposoco oONIKY, MEHeOICMEHMY ma MAPKemuHay GUOLIAIOMbCS KOHKPEmHI
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acnexmu cmanocmi, AKi 3a KOMNIEKCHO20 Npossy 00380A10Mb 3a0e3nedumu YCnix y (popmami cmanoco po3eumxy, ujo Hepo3-
PUBHO N08'A3aHUL 3 eKOHOMIYHUM, eKONOTYHUM A COYIANLHUM PO3GUMKOM. AHani3 6imMuu3HAHOT NpakmuKku oOniKy y Medicax
CMAN020 NIONPUEMHUYMBA BUABTIAE, WO OJIsL HbO20 8ANCIUBL MAKI ACREKMU CMALOCMI, K. (DIHAHCO8UL 00K, HepIiHaHCOBULl
00K, CMani MempuKu ma NOKA3HUKU, 308HIUHS 36IMHICMb, ayoum cmanocmi. AHaniz 6imuusHAHOI NPAKMUKU MEHEOHCMEHNY
Y Mexcax cmano2o niOnpUEMHUYMEA GUAGIAE, WO Ol HbO20 GAJICIUGI MAKI ACNeKMU CMANO0CMI, AK: GNPO6AOJICEHHs CMA-
01 cmpamezii; 8paxy8anHs eKoN0SIUHUX ACNEKmMIB, COYIATbHA BIONOBIOALHICTIb, YAPABGTIHH CIMEUKXON0epamy, IHHO8ayii ma
00CHIONHCEHHS, 3a2aNlbHe SUMIPIOBAHHA YCNIXY MA 36IMHICIb, 2100ANbHULL | peiOHATbHUL 6NaUG. AHANI3 6IMYUSHAHOI NPAK-
MUKU MAPKEMUHZY Y MeNCax CMano2o NiONpUEMHUYMEA GUABTAE, W0 O HbO2O BAJCIUG] MAKI ACNeKmu CMmAanocmi, K. aK-
YEHMYBAHHS Y8a2l HA eKONOSIYHUX ACNeKmax npooyKyii ma nociye; 36epHeHHs Yeacu Ha COYIdIbHY 8i0N0GI0ANbHICIb, 8I0N0-
8I0ANbHUL MaAPKeMUHe NPOOYKMI6, pO36UMOK eKOCUcmemu OpeHoy, 63aemo0ito 3i cnoxcusauamu. JJosedeHo, wo SUKpecieHi
acnekmu cmanocmi @ KOHMeKCmi Cmano2o NIONPUEMHUYIMBA BKTIOUAIONb KOHKPEMHI eleMeHmu ma NPUHYUnU, sKi 3a KOMniex-
CHO20 NposAGY donomazarome 3ade3neuumu 30ai1aHCo8aHUll po36UMOK NIONPUEMCMEA, YPAXOEYIOUU eKOHOMIYHI, eKONo2IUHI ma

coyianbHi acnekmu.

Kniouoei cnosa: nionpuemnuymeo, coyianvra cmadiibHicmy, HAGKOTUWHE cepedoguye, eqheKmusHicme, pecypci.

Target setting. The relevance of the research is driven
by the overall impact facilitated by the development of
cloud technologies combined with sustainability aspects,
which have significantly altered the approach to sustainable
entrepreneurship through systemic changes in accounting,
management, and marketing. Since the formation of
scalability effects in the manifestations of sustainability
aspects, these processes have not only become more
efficient, accessible, and innovative but also contribute
to a deeper level of sustainable development. According
to recent studies [3; 6], this is achieved through increased
efficiency, enhanced economic development, preservation
of natural resources, and support for social stability in
operations by:

1. Resource efficiency (reducing the need for large
physical infrastructure expenses, such as extensive server
rooms and storing data on local computers).

2. Elimination of scaling constraints (entrepreneurs can
scale their accounting, management, marketing processes,
and others without significant capital investments).

3. Facilitating access to data (enabling storage and
processing of large volumes of data and providing
convenient access from anywhere and any device).

4. Reducing the environmental impact (by decreasing
energy consumption and optimizing resource utilization
for accounting, management, and marketing processes).

Furthermore, it should be noted that cloud technologies
and sustainability aspects revolutionize marketing and
communications, providing entrepreneurs access to diverse
tools for engaging with consumers. They also support
social stability by creating more job opportunities across
various industries.

Analysis of research and publications. Several
researchers have been involved in the study of sustainable
entrepreneurship, including Stegniy M.I., Chernichko T.V.,
Khaustova K.M., Bannikov V., Lobunets T., Buriak I.,
Maslyhan O., Shevchuk L., and others. Additionally,
specific characteristics of sustainable entrepreneurship,
their correlation with digitization processes, and their
unique manifestations in accounting, management, and
marketing have been the subject of research by domestic
and foreign scholars, such as Kisiotek A., Karyy O., and
Halkiv L.

In terms of the necessity to explore new tools for
ensuring the sustainability of entrepreneurship, it is crucial
to analyze the trends in digital accounting, management,
and marketing at both regional and global levels.

The wording of the purposes of article (problem).
The article arm is to identify the characteristics of
sustainable entrepreneurship based on an analysis of

the trends in changes in accounting, management, and
marketing at regional and global levels.

Thepaper mainbody with full reasoning of academic
results. Considering sustainable entrepreneurship
from the perspective of its subjects adhering not only
to the principles of economic growth but also to the
conservation of natural resources and support for social
stability [1], it is possible to present its foundations in
six basic dimensions, which manifest themselves at both
regional and global levels (Table 1). Moreover, it should
be noted that the processes of providing characteristics
for the basic dimensions of sustainable entrepreneurship
at regional and global levels should be because the
fundamental trigger for initiating the transition towards
sustainability is the active development and widespread
adoption of entrepreneurs' cloud services. This trend
applies to domestic entrepreneurship practices, creating
the prerequisites for the shift toward digital accounting,
digital management, and digital marketing.

In this regard, it should be noted that the fundamental
triggers enable the initiation of the transition toward
sustainability, but they do not guarantee the sustainability
of entrepreneurship. It is due to specific peculiarities
concerning the implementation of modern technologies
and the initiation of effective accounting, management, and
marketing schemes that consider and balance the economic,
social, and environmental human activities aspects.

In particular, the trends of digital accounting in
entrepreneurship encompass the implementation of
modern technologies that enable the collection, analysis,
and storage of data related to the environmental and social
impact of the business. However, these digital solutions
are directed towards sustainability in adhering to several
aspects that aid in:

1. More effectively managing environmental indicators.

2. Generating reports with a focus on the company's
performance efficiency.

Similar specifics are illustrated by trends in digital
management, which include remote management,
collaboration from various remote workplaces, and the
application of artificial intelligence for data analysis
becoming standard practices. These digital solutions are
directed towards sustainability in adhering to several
aspects that aid in:

1. Ensuring greater efficiency in managerial processes.

2. Increasing the speed of response to changes.

Digital marketing trends encompass the use of social
media, content marketing, implementation of SEO
strategies, and personalized advertising campaigns.
However, like digital accounting and management, digital
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Table 1

Characteristics of the basic dimensions of sustainable entrepreneurship at regional and global levels

Basic Dimension

The specifics of entrepreneurship
process transformation by dimension

Characteristics of the features of the
sustainable entrepreneurship dimension

The measurable
outcome of the
implementation

Reduction in the need for large physical

Utilization of cloud infrastructure

Resource infrastructure expenses, such as large . . .
. providers, enabling more efficient resource
efficiency server rooms and local data storage s
M usage and cost optimization.
on individual computers.
Removal Creation of opportunities to scale . .
e . A Increased operational efficiency and faster
of scalability processes without requiring significant : )
. S responsiveness to changes in demand.
constraints capital investments.

The transformation
of accounting,

Storage and processing of large volumes

Easier access L .
of data, providing convenient access from

Adoption of well-founded and effective

management, and
marketing processes,
aimed at supporting

development that
considers not only
economic objectives

to data . . management decisions.
any location and device.

Reduced . . . .

. Decreased energy consumption Reduction of the negative environmental
environmental . R . ;
impact and optimized resource utilization. impact of entrepreneurship.
Innovative . Effective communication and audience

. Access to various tools . . .
marketing and . . engagement through social media, email,
> for communicating with consumers. . -

communications online advertising, and other tools.

but also social and
environmental aspects.

Support for social

stability Support for social stability.

Job creation, support for education,

and development of digital skills among
entrepreneurs, as well as assistance

in international market expansion.

Note: / * promoting stable economic development, preserving natural resources, and supporting social stability both at the regional and global levels.

Source: formed based on [1-2; 4]

marketing solutions are directed towards sustainability by
adhering to several aspects that aid in:

1. Attracting a larger audience that supports sustainable
values.

2. Engaging a larger audience that values environmental
responsibility.

According to the above, the transformation of
entrepreneurship and the digitization of accounting,
management, and marketing are interrelated. It is
worth noting that in unity, these components facilitate
entrepreneurs' transition towards conventional success —
economic success. However, the concept of success in the
context of sustainable entrepreneurship is significantly
broader than the conventional understanding of it. Thus,
each of these processes highlights specific sustainability
aspects that enable success in sustainable development
format, inseparably linked to economic, environmental,
and social progress (Figure 1).

Taking the stated proposition as an axiom, recognized
that only through the integrated manifestation of
sustainability aspects, theoretically, opportunities for
implementing sustainable entrepreneurial practices are
formed atbothregional and global levels. Such characteristic
is inherent in building a more resilient, responsible, and
successful business. It should be noted that categorically,
the aspects of sustainability in the context of sustainable
entrepreneurship include specific elements and principles
at the level of accounting, management, and marketing,
which contribute to achieving a balanced business
development, considering economic, environmental, and
social aspects. In essence, these aspects of sustainability
provide a broader understanding of success beyond mere
economic profitability. Therefore, to determine the level
of sustainability in domestic entrepreneurship, one should
analyze its specifics, focusing on the manifestation of
specific sustainability aspects at the level of accounting,
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management, and marketing, as observed through the
analysis of overall trends in the defined dimensions [4].

Indeed, the purpose of accounting within sustainable
entrepreneurship is to ensure maximum clarity of
information about its sustainable development and facilitate
decision-making aimed at achieving sustainability.
An analysis of domestic accounting practices within
sustainable entrepreneurship from 2010 to 2022 reveals that
the following sustainability aspects are crucial: financial
accounting, non-financial accounting, sustainable metrics
and indicators, external reporting, and sustainability audit
(Figure 2).

The number of domestic entrepreneurs implementing all
aspects of accounting within sustainable entrepreneurship
may not exceed 20% [5], but it is gradually increasing
each year due to the growing demands from stakeholders
regarding sustainability.

The characteristics of accounting aspects relevant to
sustainable entrepreneurship practices (Table 2) indicate
that together they contribute to greater transparency,
efficiency, and accountability of entrepreneurs to
employees, consumers, investors, the public, and the
environment at the regional level.

Specifically, the practice of sustainable accounting
by entrepreneurs at the regional level: 1) involves
collecting and reporting not only financial but also non-
financial indicators, such as environmental impact, social
responsibility, and relationships with employees and
consumers; 2) helps identify areas of activity that can be
optimized, leading to more efficient resource utilization and
sustainable success; 3) encourages responsible behavior;
when entrepreneurs report their achievements and progress
in sustainable development, they become accountable to
their employees, consumers, investors, the public, and the
environment; 4) promotes the development of trust between
the company and its customers, employees, investors, and
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The features of transitioning to sustainable entrepreneurship
in accounting, management, and marketing

of economic, environmental, and social development.

The focus on ensuring the inseparable interconnection ||

I I

Accounting
Aspects of sustainability™*:
financial accounting;
non-financial accounting;
sustainable metrics and
indicators; external
reporting; sustainability
audit.

Management

Aspects of sustainability*:
implementation of sustainable

strategy; consideration of
environmental aspects; social

responsibility; stakeholder
management; innovation and

research; overall success

measurement and reporting; global
and regional impact.

Marketing
Aspects of sustainability*: emphasis
on the environmental aspects
of products and services; attention
to social responsibility; responsible
marketing of products; brand
ecosystem development; consumer
engagement.

Figure 1. Basic aspects of sustainability in digital accounting, management, and marketing,
which enable inseparable interconnected economic, environmental, and social development

Note: / * Specific elements and principles at the level of accounting, management, and marketing that contribute to achieving balanced business

development, considering economic, environmental, and social aspects.
Source: formed based on [1-2]

2012 2014

The share of entrepreneurs supporting the sustainability aspect in accounting across the country, %.

® Financial accounting aspect

B External reporting aspect

B Non-financial accounting aspect

O Aspect of constant metrics and indicators

B Sustainability audit aspect

Figure 2. Analysis of trends in accounting changes related to the spread of sustainable entrepreneurship practices in Ukraine
from 2010 to 2022

Source: formed based on Ernst & Young Global Limited data [5]

other stakeholders; 5) contributes to strengthening the
company's position in the regional market as increased
transparency and the adoption of sustainable practices
can become a competitive advantage, attracting customers
and investors. In the global dimension, accounting
aspects within sustainable entrepreneurship are key to
achieving positive changes in the world [6-7].

The goal of management within sustainable
entrepreneurship is to achieve a balance between
the company's economic, environmental, and social
objectives. An analysis of domestic management practices

in sustainable entrepreneurship from 2010 to 2022 reveals
that the following sustainability aspects are crucial
(Figure 3): implementation of a sustainable strategy,
consideration  of  environmental aspects, social
responsibility, stakeholder management, innovation and
research, overall performance measurement and reporting,
and global and regional impact. However, the number of
domestic entrepreneurs who simultaneously implement all
management aspects within sustainable entrepreneurship
is currently not significant. The dominant aspect is
mainly overall performance measurement and reporting,
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Table 2

Characteristics of key accounting aspects within sustainable entrepreneurship

The result of their

of the business on the environment.

OIESZc?)?:tci‘:g spceili?ircai‘tc;fetﬁzzlitltsll(::p(::fsttlileeI::I:gc ¢ The result of aspect shaping collective manifestation
of aspects
Representation of expenditures
Includes reports on profits, expenses, . tally friendly technologi
Financial assets, liabilities, and capital, while on env1ronm§nla ¥ tren { echnologies,
accounting also considering the sustainable impact corporate social responsibility programs,

and evaluation of the ecological impact
cost.

Non-financial

Includes the collection and analysis
of information on energy efficiency,
greenhouse gas emissions, water

Presentation of the effectiveness
of sustainable development programs
and the implementation of sustainable

and indicators

encompass economic, environmental,
and social aspects.

accounting resource utilization, and the treatment | practices across all aspects and accountability
of consumers and employees. of the company's operations. of er;trepreneurs towards
; CRTTVE employees, consumers
. Involves the development of custom | Reflection of sustainability in areas such | . ployees, umers,
Sustainable . . P . o investors, the public,
. sustainable metrics and indicators that | as energy consumption, CO2 emissions, .
metrics and the environment

employee satisfaction, decisions regarding
renewable resources, etc.

Incorporates reporting

Publication of sustainability reports

standards.

External on achievements and progress containing financial and non-financial social and environmental
reporting in implementing sustainable strategies | data for stakeholders such as shareholders, | jemands.
and goals. customers, and public organizations.
Encompasses the verification Dlsplqy of audit results t.hat. 1d§:nt1fy
N . , financial and non-financial indicators,
Sustainability and confirmation of the company's . .
. . . R the effectiveness of sustainable
audit compliance with sustainability

development programs, and adherence
to sustainable practices.

Ensuring transparency,
efficiency,

at the regional level.
Focusing on financial
success while considering

Source: formed based on [1-2]

20 18,6
15
10,5
10 8,9
1 1,1 12 L23 5705 1.02 1,1
5 4 : 0,9
11 \L5 1,91 2.3 75 E 12312138 [ 1,514 B 217518112319

0 EEsAzEE o= n=EE nEEm BmwnzEE. Olins=Es [1'2=Es H=Em

2010 2012 2014 2016 2018 2020 2022

The share of entrepreneurs supporting the sustainability aspect in management across the country, %.

B8 Aspects of implementing a sustainable strategy
B Aspects of considering ecological factors
Aspects of social responsibility

@ Aspects of stakeholder management

& Aspects of innovation and research

B Aspects of overall performance measurement and reporting
B Aspects of global and regional impact

Figure 3. Analysis of management trends related to the spread of sustainable entrepreneurship practices
from 2010 to 2022 in Ukraine

Source: formed based on Ernst & Young Global Limited data [5]

which, in our opinion, is due to a lack of awareness
regarding the importance of sustainable development in
entrepreneurship. Therefore, it is evident that the adoption
of strategic decisions and the development of management
practices aimed at achieving sustainable development and
preserving natural resources and social responsibility are
not fully realized.

58

To optimize the situation, the following characteristics
of management aspects inherent in sustainable entrep-
reneurship practices should be achieved (Table 3).

Note that striving for a comprehensive manifestation of
all the aspects outlined in the table is essential within the scope
of sustainable entrepreneurship. Under these circumstances,
entrepreneurs at the regional level can achieve a profound
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Table 3

Characteristics of key management aspects within sustainable entrepreneurship

Kev aspects Characterization The result of their
y asp of the main specificity The result of aspect shaping collective manifestation
of management
that shapes the aspect of aspects
Implementation Involves the development Managing not only financial success but also
of a sustainable of a strategy that incorporates the impact of activities on the environment
strategy sustainable principles and goals. |and relationships with stakeholders.
. . Decisions aimed at reducing emissions
Consideration . . . .
. Consideration of environmental | of pollutants, using energy- and resource-
of environmental . i . - > .
aspects aspects in decision-making. efficient technologies, and developing green

products and services.

In the regional

Entrepreneur's involvement

Social responsibility |. : S
P Y lin addressing social issues.

Creating conditions for employee
development, ensuring their safety,

and promoting social development in
communities where the company operates.

dimension — a deep
understanding of the
interplay between
economic, social,
and environmental

Effective stakeholder

Supporting collaborative relationships

aspects of an
entrepreneur's activities.
In the global dimension —
sustainability of

and research that contribute

and rescarch to sustainable development.

Stakeholder management aimed at mutually . . .
; . with customers, suppliers, investors,
management beneficial cooperation
. . and other stakeholders.
and interaction.
. . Developing new products, implementin

. Support for innovations opmg p cts, imp g

Innovations eco-friendly technologies and processes,

and supporting research in the field
of sustainable development.

entrepreneurial activities
and contribution

to sustainable societal
development.

Overall success
measurement
and reporting

Establishment of a system
to measure and report the results
of sustainable business activities.

Monitoring goal achievement, identifying
weaknesses, and devising strategies for further
improvement.

Considering the global and
regional impact of the company's
activities on the economy,
environment, and society.

Global and regional
impact

Supporting global environmental conservation
initiatives, participating in local community
development, and fostering regional
innovations.

Source: formed based on [1; 3; 6-7]

understanding of the interaction between economic,
social, and environmental aspects of their activities. In
the global dimension, this will help entrepreneurs ensure
the sustainability of their activities and contribute to the
sustainable development of society. Regarding marketing,
its objective within the scope of sustainable entrepreneurship
is to achieve a balance between profitability, social values,
and environmental responsibility. In domestic marketing
practice  within  sustainable entrepreneurship  from
2010 to 2022, the main aspects have been identified as
follows (Figure 4): emphasis on the environmental aspects
of products and services; attention to social responsibility;
responsible marketing of products; brand ecosystem
development; and consumer engagement.

Moreover, the number of domestic entrepreneurs
simultaneously implementing all outlined marketing
aspects within sustainable entrepreneurship is currently
not significant. Additionally, identifying a dominant
aspect within this defined landscape is challenging, as
some entrepreneurs perceive the integration of sustainable
strategies and other sustainable entrepreneurship aspects
into marketing as costly, potentially impacting their short-
term financial performance. Among other reasons, the
lack of sufficient education and awareness regarding the
benefits of marketing aligned with the fundamental aspects
supporting sustainable entrepreneurship can be highlighted.

Tooptimizethesituation,acomprehensive manifestation
of all aspects of marketing should be achieved, in line with
the characteristics inherent in sustainable entrepreneurship
practices (Table 4).

Indeed, only the comprehensiveness of marketing
aspects helps in the regional dimension to attract
new customers, support existing ones, and enhance
reputation, while in the global dimension, it ensures
support for sustainable business development. Thus,
aligning marketing with the key aspects of sustainable
entrepreneurship can transform it into a powerful tool for
sustainable development, balancing economic, social, and
environmental aspects of business activities.

Conclusions from this study and prospects for further
exploration in this area. Based on the research findings,
attention has been drawn to the fact that the transformation
of entrepreneurship and the digitalization of digital
accounting, management, and marketing are interconnected
(as these components together facilitate the transition of
entrepreneurs to classical success — economic success).
However, the concept of success in the realm of sustainable
entreprencurship is much broader than the conventional
one. Thus, for each of the processes of digital accounting,
management, and marketing, specific sustainability aspects
are identified, which, when demonstrated comprehensively,
allow for success in the format of sustainable development,
closely linked to economic, environmental, and social
progress. Accepting this statement as an axiom, we have
drawn the following conclusions:

The analysis of domestic accounting practices within
the scope of sustainable entrepreneurship from 2010 to
2022 reveals that the following sustainability aspects are
considered important: financial accounting, non-financial
accounting, consistent metrics and indicators, external
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URNAARAANNN
S
N

2014

2020

The share of entrepreneurs supporting the sustainability aspect in marketing across the country, %.

OEmphasis on ecological aspects of products and services

B Aspect of focusing on social responsibility.

Aspect of responsible product marketing.

& Aspect of brand ecosystem development

B Aspect of interacting with consumers

Figure 4. Analysis of trends in marketing changes related to the proliferation
of sustainable entrepreneurship practices from 2010 to 2022, Ukraine

Source: formed based on Ernst & Young Global Limited data [5]

Table 4
Characteristics of key marketing aspects within sustainable entrepreneurship
The result
Key aspects Characterization of the main specificity . of their collective
of marketing that shapes the aspect The result of aspect shaping manifestation
of aspects

Emphasis on the
environmental aspects

(green marketing)

Utilizing green marketing to transform their
commitment to environmentally friendly

of products and services | production, use of renewable resources,

and reducing negative impact on the environment.

Attracting environmentally
conscious consumers who
seek sustainable

and eco-friendly products.

Attention to social
responsibility

to ethical business practices.

Focusing on the social responsibility of the
company, where entrepreneurs actively develop
their social programs, assess contributions

to community development, and commit

In the regional
dimension — attracting
new customers,
supporting existing
ones, and enhancing
the entrepreneur's

Consumers increasingly
prefer entrepreneurs

who demonstrate social
responsibility and support
community initiatives.

Responsible marketing
of products

Monitoring the impact of products and services
on consumers' health and safety, as well as
actively informing consumers about their safety.

Production of goods
or services that do not harm
health or the environment.

reputation as a
promoter of sustainable
business development.

Brand ecosystem
development
with consumers, and communities.

Developing a brand ecosystem that includes not
only the product or service itself but also
the company's values, mission, interaction

In the global
dimension — promoting
sustainable business
development.

Consumers become more
loyal to brands that share
common values and
principles.

Consumer engagement

Transitioning to effective communication methods | Building trust, loyalty, and
with consumers to address their inquiries,
consider their preferences, and gather feedback.

ensuring greater customer
satisfaction using products.

Source: formed based on [1-2; 3; 7]

reporting, and sustainability auditing. However, the
number of domestic entrepreneurs implementing all
aspects of sustainable accounting does not exceed 20%,
but it is gradually increasing each year due to stakeholder
demands related to sustainability.

The analysis of domestic management practices within
the scope of sustainable entrepreneurship from 2010 to
2022 reveals that the following sustainability aspects are
considered important: implementation of a sustainable
strategy, consideration of environmental aspects, social
responsibility, stakeholder management, innovation and
research, overall success measurement and reporting,
and global and regional impact. However, the number of
domestic entrepreneurs simultaneously implementing all
aspects of sustainable management within the scope of
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sustainable entrepreneurship is currently not significant.
The dominant aspect is primarily overall success
measurement and reporting.

The analysis of domestic marketing practices within
the scope of sustainable entrepreneurship from 2010 to
2022 reveals that the following sustainability aspects are
considered important: emphasis on environmental aspects
of products and services, attention to social responsibility,
responsible marketing of products, development of brand
ecosystems, and interaction with consumers. However,
the number of domestic entrepreneurs simultaneously
implementing all these outlined marketing aspects within
the scope of sustainable entrepreneurship is currently
not significant. Moreover, it is not feasible to identify a
dominant aspect in this defined context.
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Indeed, the outlined sustainability aspects in the
context of sustainable entrepreneurship encompass
specific elements and principles at the level of accounting,
management, and marketing, which, when integrated
comprehensively, facilitate balanced business development,
considering economic, environmental, and social aspects.

Prospects for further research lie in the development of
strategies for transforming accounting, management, and
marketing that are oriented towards these specific elements
and principles, aiding in achieving a balanced business
development while considering economic, environmental,
and social aspects.
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